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Sentiments and Themes
Overall, the patient sentiment toward VYVGART was positive (49%)

Positive sentiment was also seen in 30% of caregiver posts and 20% of HCP posts

Among patient posts, treatment experience was the most frequently discussed topic, followed by brand awareness

Among caregiver posts, brand awareness and treatment experience were discussed with similar frequency

Among HCP posts, brand awareness was most frequently discussed, followed by treatment experience (Figure 2)
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K E Y  T A K E A W A Y S

SCAN ME

• Social media posts related to VYVGART and VYVGART Hytrulo in gMG were 
identified using predefined keywords ‘’VYVGART”, “VYVGART Hytrulo”, 
“VYVGART Vyvdura”, or “efgartigimod’’ via Brandwatch

• Posts were categorized by stakeholders, and analyzed using ZS GenAI 
algorithms with manual validation

• Relevant content was structured into four major themes—brand awareness, 
treatment access, treatment experience, and treatment support

• A total of 4,214 global social media posts were identified, of which 1,046 
posted from August-2021 to September-2024 were relevant: Patient (n=889 
posts; 85%), Caregivers (n=29 posts; 3%), and HCPs (n=128 posts; 12%) 
(Figure 1)

• Majority of posts were for VYVGART (1,015 posts) with a fewer number of 
posts for VYVGART Hytrulo (55 posts)

Figure 1. Data extraction and filtration methodology

A post can be tagged under multiple topics, subtopics and may carry multiple sentiments, leading to total counts exceeding 100%. Therefore, topics and subtopics are not mutually exclusive. 

FIGURE 4. Patient treatment experience

FIGURE 3.  Insights into patient posts (n=889)
**A post can be tagged under multiple topics, subtopics and may carry multiple sentiments, leading to total counts exceeding 100%. Therefore, topics and subtopics are not mutually exclusive.

Patient posts noted improved QoL, 
caregiver posts highlighted access and 
eligibility concerns, while HCP posts 
focused on treatment efficacy, trial 
results, and high cost

Patient posts were the primary 
contributor group with 889 
(~85%) out of the total 1,046 
posts and were primarily positive

Caregiver and HCP 
posts were primarily 
of neutral sentiment
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FIGURE 2. Topic volume and sentiments
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L I M I T A T I O N S

• The age, sex, and geography for majority of the patients, HCPs, and caregivers 
were unknown; thus, the findings cannot be interpreted from a demographic 
perspective

• This study was confined to analyzing social media posts in English only, excluding 
posts in other languages, which limits the findings to English-language interactions
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Efgartigimod and social media

VYVGART  (efgartigimod) is a first-in-class neonatal fragment crystallizable receptor antagonist for the treatment of 
patients with gMG.1,2

Social media is a valuable addition to traditional data sources, capturing unfiltered and unprompted patient, caregiver, 
and HCP sentiments about treatments, QoL, steroid use reduction, cost burdens and insurance challenges.3,4

Objectives

To categorize and quantify VYVGART and VYVGART Hytrulo gMG posts from patients, caregivers, and HCPs, identifying 
experiences and trends; analyze subtopics and sentiments to provide insights across stakeholders; and provide findings to 
inform future research strategy, and tactics.

M E T H O D S
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• Filtered and extracted data for VYVGART and 
VYVGART Hytrulo in gMG indication by using 
keywords-based filters and manual 
validation

• Identified HCP, patient, and caregiver data 
using GenAI algorithms and manual 
validation

• Irrelevant discussions and posts lacking gMG 
indication mentions were removed

• Total number of HCP, patient, and caregiver 
posts were analyzed using in-house 
generative AI tools, followed by validation 
from ZS experts

Treatment experience and subtopics
With VYVGART, patients reported improvements in strength, reduced fatigue, and enhanced daily functioning

VYVGART was compared with other treatments (IVIG, Soliris, Ultomiris, and Cellcept) in terms of effectiveness and insurance coverage

The top 3 categories contributing to treatment experience were effectiveness (n=330), treatment options (n=196), and treatment switch 
(n=118). Among the top three reported posts, majority of the patients had positive sentiment towards effectiveness (n=273), followed by 
treatment switch (n=81)

VYVGART Hytrulo offered a promising treatment option for improving the QoL of the patients (Figure 4)
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Caregiver posts

Caregivers actively sought feedback, shared recommendations, and discussed plans through online forums to understand and prepare for 
the treatment journey of VYVGART for their loved ones

Caregivers noted substantial improvements in loved ones’ symptoms and QoL with VYVGART

Few posts included concerns regarding side effects like pain, and other concerns such as costs, eligibility and insurance challenges 

HCP posts

HCPs expressed a neutral opinion on VYVGART and VYVGART Hytrulo; posts primarily focused on FDA approvals and shared updates regarding 
ongoing trial results for expanded indications

HCPs acknowledged VYVGART’s superior efficacy in trials, its ability to treat heavily pre-treated patients, and its role in improving patients’ QoL

HCP posts also noted the ‘High annual costs in the US’ for VYVGART
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ABBREVIATIONS 
FcRn: Neonatal fragment crystallizable receptor; FDA: Food and Drug 
Administration; GenAI: Generative artificial intelligence; gMG: Generalized 
myasthenia gravis; HCPs: Healthcare professionals; IgG: Immunoglobulin G;    
IVIG: Intravenous immunoglobulin; QoL: Quality of life.

Patient posts
Patients were largely positive about VYVGART as a new treatment for gMG and were interested in VYVGART being a potential 
treatment for other conditions

VYVGART and VYVGART Hytrulo were recognized for their effectiveness due to improvements in gMG symptoms such as muscle 
weakness, breathing difficulties, and vision issues

Patient posts highlighted an improved QoL due to the possibility of engaging in household chores, exercise, walking, traveling, and 
driving (Figure 4)
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